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S.Y.B.Com (Sem-1II & IV), (39343 dai 24 adl 24d,)
1. Business Administration , afBesu duax, ( Paper-1IT & 1V)
2. Banking - ( Paper-1 & I1I)
3 Marketing- ( Paper-I & II) »i Marketing -( Paper-1II & IV)
4.Management - ( Paper-I & II) 211 Management -( Paper-IIT & IV)
5.Computer Application - ( Paper-I & II)
6. Fundamental Entrepreneurship - Honors.

T.Y.B.Com (Sem-V & VI), (30342 au Aae2-a)

1. Business Administration - (39442 dat 2ae-ia)

2. Banking - Paper-1II (Comp.) & Paper-IV(Special) For External
Banking -( Paper-V & VII) (Comp.) & Paper-VI & VIII (Special)

3. Marketing - Paper-1II (Comp.) & Paper-IV(Special) For External
Marketing -( Paper-V & VII) (Comp.) & Paper-VI & VIII (Special)

4. Management - Paper-IIl & TV (Comp.) & Special) Regular & External
Management - Paper-V & VI (Comp.) & Special) Regular & External

5. B.R.F. (30342 du Azez-a)

T.Y.B.Com. (Honors)

1. Advance Management

2. Financial Management

3. Financial Marketing Operation
4. International Marketing



M.Com Sem-lll & IV aa1 M.Com-Part-1l (Regular & External)

Financial Management (Paper—1 & I)
Strategic Management (Paper-1 & )
Marketing Sem-Ill(Paper-VIl & VIIl & IX, )
Marketing Sem-IV (Paper-X,X| &XIl)
Consumer Behaviour

Retail Management
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VEER NARMAD SOUTH GUJARAT UNIVERSITY
BC 3.72 INTERNATIONAL MARKETING
SEMESTER V
T.Y.B.COM HONOURS
SYLLABUS FROM THE ACADEMIC YEAR: 2022-23 onwards

Objective:
This course aims at acquainting the student with the operation of marketing in the international

environment
Programme Qutcomes:

» To get an basic understanding about the International Marketing and it’s environment.

» To help the students understand about the MNC'’s
» To help them gain the insight about the procedure of identifying and selecting the foreign market

Course Content:

Unit
No.

Title of the Unit

Wel ghtage_

|

INTERNATIONAL MARKETING : INTRODUCTION AND

ENVIRONMENT
» Nature, Definition, and Scope of International Marketing
» Domestic Marketing V/s. International Marketing
» International Marketing Environment—Internal and External.

25%

MNC’s and INTERNATIONAL BUSINESS
» MNCs and International Business :- Definition, Globalization of business
» MNCs and International trade
» Merits and Demerits of MNCs
» Information requirement for international marketing

25%

MARKET SELECTION AND MARKET COVERAGE STRATEGIES
Identifying the Foreign Market

Selecting Foreign market and it’s process

Determinants of Market Selection

Foreign Market Entry Mode (s):

Licensing and Franchising, Exporting, Contract Manufacturing, Turnkey
Contracts, Fully owned Manufacturing facilities, Assembly Operations, Joint
Ventures, Third Country Location, Mergers and Acquisitions, Strategic Alliances,
Counter trade

» Market Coverage Strategies: Concentrated, Niche, Market Segmentation and
Differentiated Marketing

YV VYV

25%

INTERNATIONAL PRODUCT DECISIONS

Product Decisions ; Product; Product Mix ; Product LifeCycle
New Product Development

RBranding of Product

Packaging of Product and

Labelling of Product

VYVYVY

25%

Suggested Readings:
1) Francis Cherunilam : International Marketing, Himalaya Publications, New

Delhi.

2) Bhattacharya R.L and Varshney B: International Marketing Management,

Sultan Chand, New Delhi

3) Philip Kotler: Principles of Marketing, Prenting Hall, New Delhi.




VEER NARMAD SOUTH GUJARAT UNIVERSITY
BC 3.72 INTERNATIONAL MARKETING
SEMESTER VI
T.Y.B.COM HONOURS
SYLLABUS FROM THE ACADEMIC YEAR: 2022-23 onwards

Objective:

This course aims at acquainting the student with the operation of marketing in the international
environment

Programme Outcomes:

> To get an basic understanding about the Pricing of the product.
» To help the students understand about the distribution and promotion of the product
» To help them gain the insight about the technological advancements and it’s impact

Course Content: '
Unit | Title of the Unit Weightage |
No.

1 INTERNATIONAL PRICING 25%
» Factors influencing International Price
» Pricing Process and

» Methods of Pricing

2 INTERNATIONAL DISTRIBUTION 25%
» International Channel System

» Direct Exports and Indirect Exports

» Types of Intermediaries

» Marketing Environment and Distribution System
> International Logistics

3 INTERNATIONAL PROMOTION 25%

» Marketing Environment and Promotion Strategies
» Major Decisions in International Marketing Communications
» Communication Mix
» Role of Export Promotion Organisation
» Trade Fairs and Exhibitions
» Personnel Selling in International Marketing
» Problems in International Marketing Communication
4 TECHNOLOGICAL DEVELOPMENTS AND INTERNATIONAL 25%
NEGOTIATIONS
» The death of distance
» Technology and Competitiveness
» E-Marketing
» Components of Global E-Supply Chain
» Targeting the Individual Customer : Beyond Segmentation
» 4 C’s of Negotiation
» Stages of Negotiation
» Pre-Requisites for Effective Negotiations
» Negotiating with Regulators




Suggested Readings:
1) Francis Cherunilam : International Marketing, Himalaya Publications, New
Delhi.
2) Bhattacharya R.L and Varshney B: International Marketing Management,
Sultan Chand, New Delhi
3) Philip Kotler: Principles of Marketing, Prenting Hall, New Delhi.



